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_ issue, 5/26
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~ 6 types of opinion leaders;

PUBLIC RELATIONS:

© ~ 7 —3rd persom effect, /67— "_’"*"“’"“”City”gvv*t-piuneers~nse*of*focns—*ﬁ"~—~PrinéipJff4aaehniqu€ﬁ+4&€>the;aewh—~—»-
3 types of news, 1/6 groups, discovers publlc is info- public relations, 2/17
True role & power of mass media, poor, 6/30 Rockwell International's employee

treasure hunt, 6/2

7-11 decision on adult mags, 5/12
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technology only part of the
science, 6/30
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PR must stimulate discussion of
"global economic difficulties,"
says World Bank's dpa, 5/26
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"Pricey Washington flacks" repre-
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outsiders about profession's
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TRENDS
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Chicago PR.-Clinic elects ofcrs, 6/23
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© Medical Marketing Inc. wins Inno-
vation Award, 6/16
NIRI '86 chrm, 2/24
PRSA district chairpeople, 2/17
PRSA section chairs, 1/20
Public Afrs Council ofcrs, 2/24
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